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Rising designers f rom across Europe are invited to part icipate in the f irst  design Rising designers f rom across Europe are invited to part icipate in the f irst  design Rising designers f rom across Europe are invited to part icipate in the f irst  design Rising designers f rom across Europe are invited to part icipate in the f irst  design 
award for green fashion: Humanity in Fashion, sponsored by the largest  natural award for green fashion: Humanity in Fashion, sponsored by the largest  natural award for green fashion: Humanity in Fashion, sponsored by the largest  natural award for green fashion: Humanity in Fashion, sponsored by the largest  natural 
clothing brand in Gclothing brand in Gclothing brand in Gclothing brand in Germany, hessnatur.ermany, hessnatur.ermany, hessnatur.ermany, hessnatur.    

 
The goal of the Humanity in Fashion Award is to create greater visibility for ecological 
and fair clothing as well as proving that a choice doesn’t  have to be made between 
trend-driven fashion and sustainable fashion. Hopefully, it  will encourage young and 
rising designers to consider the natural way in their future work.  
 
 
Prize 

Three collect ions will be nominated and presented to the press and public at an award 
show in October 2010. The winner of the Humanity in Fashion Award will receive an 
exclusive contract to create a capsule collect ion for hessnatur and a 25,000 Euros award. 

 
 
Jury 

The three finalists will be selected by the following leaders in the fashion and design 

industry: 

  

Miguel Adrover 

Creative Director hessnatur 

 

Dr. Alfons Kaiser 

FAZ Frankfurter Allgemeine Zeitung 

Fashion Director 

 

Professor Stephan Schneider 

University of Arts in Berlin (UdK)  

Dean of the inst itute of experimental clothing and text ile design  

 

Dr. Stefanie Schütte 

Head Office dpa (Deutsche Presse Agentur) 

Fashion Correspondent  
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Enn Waller 

Gruner &  Jahr AG 

Fashion Director Brigit te 

 

The three finalists will be selected by the above mentioned jury based on the submitted 

documents and subject to the following criteria: 

·  Statement about the collect ion and inspirat ion 

·  Concept of fabrics, colours and design  

·  Functionality, durability, authenticy 

·  Modernity and creativity 

 

 

Criteria 

·  The applicant must be a graduate of a fashion school or recently established a 
business with his/ her own collect ion 

 
·  Submission of a sustainable women’s and men’s spring/ summer clothing 

collect ion of versat ile apparel, appropriate for both personal and professional life.  
Accessories and shoes will not be evaluated 

 
·  6-8 finished designs each for women (size 36) and men (size 52), ready for 

presentat ion at the award show in October 2010. The use of cert ified organic 
fabrics is not mandatory 

 
·  A design team will be counted as one applicant if all members of the team fulfi ll 

the first criterion 
 

·  Any designer who is working for or has worked for hessnatur is not eligible  
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Terms and condit ions 

By applying, the applicant commits to: 

·  Leaving his/ her applicat ion with hessnatur for an indefinite t ime 
 

·  Accepting his/ her nomination and presenting his/ her collect ion in person at the 
above mentioned award show 

 
·  Designing a capsule collect ion (15-20 pieces) in the event of winning and 

transferring unrestricted rights of production, distribut ion and marketing to 
hessnatur according to the current hessnatur guidelines (see attachment) 

 
·  Transferring unrestricted rights to photograph the collect ion and use the 

pictures, without charge, for hessnatur press and advert ising purposes 
 

 

Applicat ion documents 
·  Curriculum Vitae with photo and contact details 

 
·  Letter giving reasons for entering 

 
·  Photos or drawings of previous collect ions/ designs as well as press releases, if 

available 
 

·  Paper that details the concept of the collect ion 
 

·  A precise pencil or coloured drawing of each design of the collect ion, max. paper 
size DIN A3 

 
·  The exact colour of each design according to the colour chart and a descript ion of 

each choice of fabric 
 

·  Detailed technical information for each design 
 

·  Overview of collect ion size DIN A4  on paper 
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Timing 

·  All applicat ions must be received by May 14, 2010 
 

·  The jury will select the three finalists by July 16, 2010. The select ion will be based 
on the submitted documents 

 
·  hessnatur will not ify the three finalists by let ter and indicate the exact date of the 

award show 
 

·  The Humanity in Fashion Award will be presented in October 2010 at the 
Ozeaneum in Stralsund, supported by the Ozeanum and Greenpeace. Fit t ings and 
rehearsals are mandatory for all finalists on the day before the award show 

 
 
Costs 

All costs and planning for the award show, including transportat ion to Stralsund and 
hotel reservations will be the responsibility of hessnatur. In the case of design teams, 
hessnatur will provide the travel expenses for one member. The costs and planning for 
the delivery for each collect ion, at least one day before the award show, will be the 
responsibility of each finalist. 

 
 
Contact details 

Please send your applicat ion documents to the following address by May 14, 2010: 
 

Hess Natur-Textilien GmbH 

Keyword  “Humanity in Fashion Award”  

Marie-Curie-Str. 7 

35510 Butzbach 

Germany 

 

Contact person 

Verena Kuhnert 

Phone.: 049 6033 991-254 

Email: verena.kuhnert@hess-natur.de 

 



 

 6

 

All information as well as the applicat ion form can be downloaded from 

www.hessnatur.com/ award  

 

Attachments 

Concept of „Humanity in Fashion Award“  

hessnatur qualit iy guidelines 
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The Humanity in Fashion Award created by hessnatur 
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In order to put the fashion focus on the need to protect our environment and the welfare 

of people, hessnatur will be presenting the Humanity in Fashion Award to promote and 

celebrate the importance of green and fair fashion. 

 

Most of the clothing available today comes from production sites in the Third World, 

predominately East Asia. Lit t le regard is given to the economic plight of the workers or 

the condit ions under which they work. It  is of crit ical importance that the world is aware 

of the need for higher social standards and ethical employment and manufacture. 

 

The crops themselves are usually grown with the aid of insect icides and pesticides, 

harmful toxins that impair the health of those who grow the crops as well as the land.  

Genetically modified seeds are a significant threat to the future of crops grown in their 

vicinity. 

 

People need to be made more aware of the danger that such farming and production 

means to the future of the earth and human beings.  Fortunately, responsible 

polit icians, the concerned media and act ivists are informing the world about the cotton 

farmers who die from pesticides, text ile workers poisoned by toxic dyes, dyes that are 

also dangerous to the people who wear the clothes, land that is destroyed by chemicals.  

For these reasons and the growing awareness of the inherent value of natural clothing, 

there is an increasing desire for clothing that  is both ecologically and socially 

responsible. 

   

Consequently, hessnatur has created the first  Humanity in Fashion Award to further the 

realizat ion that fashion can and should be a reflect ion of the balance between man and 

nature. 
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hessnatur 

The mission of hessnatur, since its founding almost 35 years ago, is to create clothing 

that is pure, natural and fair from crop cult ivat ion through production. By init iat ing the 

first worldwide organic cot ton farming project and many other innovative projects 

dedicated to sustainability, the German brand has effect ively been the pioneer in this 

movement toward harmonious fashion. With a completely transparent text ile chain, 

hessnatur has been praised around the globe for its integrity and leadership in caring 

for the environment and the workers who produce their apparel. 

 

Humanity in Fashion Award 

This unique award strives to create a balance between trend-driven fashion and 

sustainable fashion by encouraging young and rising designers in a crit ical new 

direct ion. 

 

The award will also recognize designers for creating clothes designed for the way people 

live today. The lines between professional life and personal life have been blurred for 

years. People dress down for part ies as often as they dress up. They demand that their 

clothing takes them through the day and into the evening. That kind of livable versatility 

is the essence of the modern wardrobe. The award, therefore, will also celebrate funct ion 

and comfort, all interpreted with creativity. The ability to create ethical, ecological and 

wearable fashion will determine the winner. 
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A Fashion Show with An Ocean View 

The award show will take place at the Ozeaneum in Stralsund in October 2010 during 

the exhibit ion 1:1 Giants of the Sea, in cooperat ion with Greenpeace. 

 

The Ozeaneum provides a remarkable and contemporary sett ing for the presentat ion of 

the Humanity in Fashion Award.  The Ozeaneum creates an unexpected experience of 

space and perspective as a way of presenting the ocean as the largest ecological system 

on earth.  It  is the ideal environment for presenting the Humanity in Fashion Award, 

kindly supported by the Ozeaneum and Geenpeace.   
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hessnatuhessnatuhessnatuhessnatur quali t y guidelines r quali t y guidelines r quali t y guidelines r quali t y guidelines     

 
Fibres 
Pure natural fibres (cotton, linen, silk, virgin wool etc.), preferably from organic 
cult ivat ion. Pure cotton art icles are exclusively made of organic cotton!      
    
    
Processing 
No crit ical dyes and auxiliaries during the complete manufacturing process. 
Dyeing and print ing 

·  No optical brighteners, no chlorine bleach 
·  Only dyes free from heavy metals as well as carcinogenic or allergenic ingredients 
·  No after-chroming of dyes, no discharge print ing  

    
Finishing 

·  No chemical high-grade finishing such as antifelt  finish, no iron- or easy-care 
finish (e.g. by means of formaldehyde) 

·  Without moth-beetle-resistance-finish, biocidal and flame resistance finish  
 
 
Findings and leather 

·  Chrome-free and most ly vegetable tanned leather 
·  Buttons and findings made of natural materials (mother of pearl, horn, leather 

etc.)  
·  Elasthane (for increasing funct ionality) only as core-spun yarn coated with cotton. 
·  Metal parts free from chrome and nickel  
·  No PVC, no Teflon 

 
 
Social Standards    
Social standards are based on the core labor standards defined by the International 
Labor Organizat ion (ILO): 
 

1. Voluntary employment 
2. No discrimination in employment condit ions 
3. No child labor 
4. Respect of the freedom of associat ion and the right to collect ive wage 

negotiat ions 
5. Payment of a living wage 
6. No excessive work hours 
7. Decent working condit ions 
8. Employment relat ionship 


